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PROSPECTIVE EXCHANGE STUDENTS
(ACTUAL MARKET SEGMENTATION)
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DECISION-INFLUENCING ACTORS

Question: Whose influence is the most important on your decision to consider a high school exchange?
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DECISION-INFLUENCING FACTORS

Question: What key factors you would consider in making a decision to go abroad?
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COUNTRY IMPRESSIONS

Question: What is your impression of the following countries?
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PROGRAM DURATION

Question: Which program length would you prefer the most when going abroac?
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